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1. About this Guide

1.1. Document History

Product Version Date (Release date) | Description
BDB Social Media Browser 1.0 June 9t 2015 First Release of the Document
BDB Social Media Browser 2.0 February 18", 2016 | Updated Document
BDB Social Media Browser 2.5 Nov 9%, 2016 Updated Document
BDB Social Media Browser 3.0 Aug 31, 2017 Updated Document
BDB Social Media Browser 3.2 February 2" 2018 Updated Document
BDB Social Media Browser 3.5 April 15, 2018 Updated Document
BDB Social Media Browser 3.6 August 20", 2018 Updated Document

1.2. Overview
This guide covers:
e Introduction and access to the BDB Social Media Browser
e Steps to Create, Schedule, and Analyze Social Media Search terms

1.3. Target Audience
The current document aims at business professionals and data analysts who use BDB Social Media
Browser to extract data from the popular social media sites and perform various business analysis.

2. Introducing BDB Social Media Browser

2.1. Introduction to the BDB Social Media Browser
BDB Social Media Browser platform provides a common launchpad for searching, collating, and
analyzing Social/Digital Media Data. It is a comprehensive solution to input a search term and fetches
relevant data from various social media or e-commerce sites. Integration with BDB Dashboard Designer
and BDB Sentiment Analyzer makes SMB a unique platform. SMB can visualize various analytical ‘Key
Performance Indicators’ (KPlIs) based on sentiment and mood of a created search term. This social
media search platform can be used to analyze time bound reviews about a product or perform
competitor analysis to identify the major influencers in Social Media Space.

2.2. Prerequisites and Supported Devices

A browser that supports HTML5

Operating System: Windows 7

Basic understanding of the BDB Server

SMB is a web-based application so; the only requirement is a browser.

SMB can be viewed only in web browsers (Mobile and tablet views are not supported).

Software should support HTML5.

Users should be permitted to access SMB from the User Management module of the BDB Platform.
Users should be permitted to access Dashboard Designer and Sentiment Analyzer plugins from the
User Management module of the BDB Platform.

O O O O O OO0 O

3. Getting Started with the BDB Social Media Browser

BDB Social Media Browser is a plugin application provided under BBD Platform.

i) Open BDB Enterprise Platform Link: https://app.bdb.ai
i) Enter your credentials to Login.

iii)  Click ‘Continue’.
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Welcome

to BDB Decision platform

Dashboard Designer

Intelligence)

Play (Beta Release)

Social Media Browser

Sentiment Analysis

Survey

Big Data Pipeline Framework

ETL (Self-Service Data Preparation)

Geospatial Analysis (Location

Predictive and Prescriptive Workbench

Self-Service Bl (Business Story)

Decision Platform

user@bdb.ai

Enterprise

Eorgol your password ?

Contin:

Copyright © 2015.2012 808 (B:x!

iv)  Users will be redirected to the BDB Platform homepage.

Decision
Platform

ecnnologies Pvt L)

B My Documents

V) Click on the ‘User Menu’

Decision Platform

Big Data BizViz
Release 3.6

- * 2
: & Platform

A complete decision platform for all your
datato
dynamic visuals and derive an actionable
Insight Into your business data. Avall 360
view of your business by assembling,
processing, and analyzing the acquired
data. Access incomparable analytics from
anywhere, at any time on any device

business needs. Drive fr

2., Business Story (Self-

service Bl)

Go beyond the classic B with our
ground-breaking tool, BizViz Business
Story. innovative yet easy, flawless but
rapid, and systematic yet spontaneous
this visualization tool will make you go
Wow for what it offers. Select refevant
data ate immaculate views, and
concoct 3 pertinent insight into your
business.. All this on your ownil!

& Data Preparation

Expefience a secure vet self-driven mode

vi)  Select ‘Social Media’ plugin from the list.

4‘ Dashboard Designer

Design, save and publish splendid visual
reports as dashboards. Display
informative progress report of any
business process containing series of
stunning visuats to denote informative
business data. Drag and drop
functionality 10 access a comprenensive
view of relevant KPIs regarding a
business objective

% Predictive Analysis
Plan your next business move based on
the reliadle information instead of
intuition. Let the power of advanced
statistical analysis and machine leaming
technology take care of your business
bamers. Access and apply consistently
communicative predictive modeis 1o
reduce the risk factor and maximize the
future opportunities.

© Geospatial Analysis

Access business Information for the

to display a list of all the available plugins.

@Q Sentiment Analysis

BizViz Sentiment Analyzer 1s -h.m
analyzer that chases words with positive,
negative, of neutral connotation
Empowered with Natural Language
Processing (NLP) and machine leaming
algonthms the tool can identify, extract
and exhibit sentiments out of any
expressive text

EqQuipped with ANEW dictionary
("Affective Norms for English Words”), the
tool rates selected words in terms
of pleasure, activation, and dominance 1o
creale a standard terminology for use in
studies of emotion and attention. Use
backs,
and other personalized text as subject
matter to be analyzed based on

Opinions, reviews, comments, fe

measures of “pleasure” along with
“activation”

g.l Surveys

Interact with a real audience and collect
reliable data in real time. Track unlimited
questions and responses via BizViz
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vii)  Landing page for the SMB plugin opens.

Decision
Platform

Social Media Browser

Welcome to the Social Media Browser

e Create Search Term * View Dashboard

1 Click on the = icon Click on the Dashboard icon iif beside a search term

2. select your source(s) and press the ‘Next’ arrow . .
3 Select the desired pages for each source * Real-time Tweets Analytics

4. Click on « to save

5. Click on the Preview icon & to view the data for that page 1 Clickon the 4 icon
2. Enter a search term and Hash Tag
3. Click on Apply
* Schedule a Job

4. Turn on the streaming toggle
1. Click on the + icon
2. Provide a name for the job

3. Configure the job preperties and Apply

viii)  Click ‘Social Media Browser’ option provided on the top left side of the page.
ix)  The SMB homepage opens.

Decision
Platform

Social Media Browser

Search Terms +
Scheduler -+
Dashboard

Real Time Tweets Analytics +

Social Media Search Terms :-

Views 0 out of 0 Q

No Search Term found
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3.1. Forgot Password Option
Users are provided with a choice to change the password on the Login page of the platform.

i)  Navigate to the Login page
ii) Click ‘Forgot your password?’ option

Decision Platform

Email *

-

Enterprise

I Forgot your password ? I

Copyright ©@ 2015-2018 BDB (BizViz Technclogies Pyt Led)

iii) A new window opens
iv) Provide the email id that is registered with BDB to send the reset password link

v) Click ‘Continue’ option

Decision Platform

Having trouble signing in?

To reset your password, enter the email address
you use to sign in to BizViz. This can be your
email address associated with your account.

)
')
=]
5
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vi) Users may be redirected to select a space in case of multiple spaces under one server link; they
need to select a space and click the ‘Continue’ option once again, otherwise a message will pop-
up to notify that the password reset link has been sent to the registered email.

Password reset Link has been sent to your mail.

vii) Click the link from your registered email

viii) Users get redirected to the ‘Reset Password’ page to set a new password
ix) Set a new password

x)  Confirm the newly set password

xi) Click the ‘Continue’ option

[
|

Decision Platform

Reset Password

You've confirmed ownership of the BizViz
Account, Reset your password now to regain
access.

Copyright @ 2015-2018 BDB (BizViz Technologies Pvt Ltd)

xii) The password for the selected BDB account gets reset

3.2. Force Login
The ‘Force Login’ functionality controls the count of active sessions up to three at a time.

i) Users can access only 3 sessions at a time using different devices

i) A warning message appears while accessing the 4™ session to notify that the user has consumed
all the permitted sessions and a click on the ‘Force Login’ option would kill all those active
sessions.

Copyright © 2018 BDB www.bdb.ai Page | 8



& C | @ Secure | hitps://app.bdbizviz.com/home/#/max-users @ % @ :
N
to BDB Decision platform
¢ Big Data Pipeline Framework /. '\
® e »

Dashboard Designer
Decision Platform

ETL (Self-Service Data Preparation)

Permitted sessions are already consumed. Do
you want to force login? It will kill all the active
sessions.

Geospatial Analysis (Location Intelligence)

Predictive and Prescriptive Workbench

Play (Beta Release) Cancel

Self-Service Bl (Business Story)

Social Media Browser

Sentiment Analysis

Survey

Copyright & 2015-2018 BDB (BizViz Technalogies Pt Ltd)

4.Search Terms

This section explains steps to create, edit, and delete a search term using various sources.
All the created search terms list on the right side of the SMB home page.

4.1. Creating a New Search Term
i) Navigate to the SMB home page

if) Click the ‘Add’ + button provided beside ‘Search Terms’ option
iii)  The ‘Create Search Term’ page is launched
iv)  Provide the following information:

e Search Terms: Enter a desired search term in the given field
e Source: Select a source/sources for the desired search term using a drop-down list

Create Search Term

Search Terms Hondacity v

Source Twitter Query, Twitter Page, Facebook Page, Automobile 3

Create Twitter Query
D Select All Source

Twitter Search " Twitter Query B

+~ Twitter Page

+~ Facebook Page hd

D Ecommerce

+ Automobile

Note:
a. Do not enter space or special characters while entering a new search term.
b. Users can select multiple sources for a single search term.

1) Choose ‘Select All Source’ option to select all the available sources from the ‘Source’ drop-
down menu.

Copyright © 2018 BDB www.bdb.ai Page | 9




4.2. Twitter Query

Twitter Query helps in extracting search term related tweets.

i)  Select ‘Twitter Query’ from the ‘Source’ drop-down menu
ii)  ‘Create Twitter Query’ field option launched (on the same page)

iii) The desired search term is taken in the ‘Twitter Search’ field by default

iv)  Click the ‘Next’ button

Create Twitter Query

Twitter Search Hondacity

4.3. Twitter Page(s)

to proceed on the next page

This section lists search term related Twitter pages with the necessary details such as a count of

‘Twitter Followers,’ ‘Following’ and mention of ‘Verified’ category.

i) Select ‘Twitter Page’ from the ‘Source’ drop-down menu

ii) Users get redirected to the ‘Select Twitter Page’ window.

iii)  The ‘Twitter Page Search’ field displays with the desired search term (by default).
iv)  All the available twitter pages regarding the desired search term get listed below.
V) Use a check mark in the box to select a twitter page from the list (as shown below)

vi)  Click the ‘Next’ button

Select Twitter Page

Twitter Page Search Hondacity|

to proceed on the next page

A Twitter Pages

Twitter Followers

Following

Search I

Verified

hondac100ant

idaelmo

8 000

hondacity

HondacBey

hondac14

8 00

hondacity664

hondahit

d

M

284

a4

16

163

71

4

23

1877

226

223

35

34

false

false

false

false

False

False

False

Showing 1 to 20 of 20 entries

Note:

a. The user can select multiple Twitter Pages for a single search term.
b. Click the ‘Get Page’ button to search for customized search terms.

Fetch More

c. Click the ‘Fetch More’ button to display the remaining Twitter pages for the desired search term.
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E.g., If 2 Twitter Pages are selected out of first 20 entries for ‘Hondacity’ search term. (Refer the
image inserted for 4.3) -> Click on the ‘Fetch More’ button -> It will display all the selected pages on
the top of the list followed by the remaining pages.
Hence, out of 22 total displayed entries (Refer to the below-given image) 2 are carried forward/
selected entries from the previous page, and 20 are remaining entries for the desired search term.

Select Twikter Page

Tasitter Fage Search

Honglacity Cet |

D - T Lii Pagis Teitlin Followins Fellowing taiilied

hondecity 1% 12 Falze

hondubsEd 2 35 False

r_l Hendadity 7 Fakee

O hondacieta Falus

'__] FianodHondeciby ! L] Falne

O hoadecT ik o i1 False

LI Hendaal 3 1% False

—i -

Shgwing 1o 22 of I enkries it M

- -

4.4. Facebook Page(s)
This section lists search term related Facebook pages with the necessary details such as a count of

‘Page Likes’ and ‘Category.’

i) Select ‘Facebook Page’ option from the ‘Source’ drop-down menu.

if) The ‘Select Facebook Page’ option appears.

iii)  The ‘Facebook Page Search’ field displays the desired search term (by default).

iv)  All the available Facebook pages pointing the desired search term get listed below.

V) Use a check mark in the given checkbox to select a Facebook page from the list (as shown below).

vi)  Click the ‘Next’ button to proceed on the next page.

Copyright © 2018 BDB www.bdb.ai Page | 11



Select Facebook Page

Facebook Page Search

A

Hondacity

Facebook Page

<< NN NI

O oo

O

2009 Honda City

Hondacity

HondaCity

Hondacitycng

HondaCityMania

HondaCity Club basketball society

Hondacitygarage#

Showing 1 to 20 of 20 entries

Note:

Get Page 0
Search
Page
Category
Likes
98022 Cars
420 Cars
37 Community
1425 Cars
58 Community
Sports
962
Team
12 Community
Fetch More
-+

a. The user can select multiple Facebook Pages for a single search term.
b. Click the ‘Get Page’ button, when you want to search for customized search terms.
c. Click the ‘Fetch More’ button to display the remaining Facebook Pages (other than first 20 displayed

entries) for the desired search term.

E.g., If 3 Facebook Pages are selected out of first 20 entries for ‘Hondacity’ search term. (Refer the
image inserted for 4.4). -> Click on the ‘Fetch More’ button -> It displays all the selected pages on

the top of the list followed by the remaining pages.

Hence, out of 18 total displayed entries (Refer to the below-given image) 3 are carried forward/
selected entries from the previous page, and 15 are the remaining entries for the desired search

term.

Select Facebook Page

Facebook Page Search  Hondacity Gat Page (1]
Search

O 4 Facehook Page Page Likes Category

2009 Monda Clty 98022 Cars

Handacity 490 Cars

Handaclty 37 Commiunty

O Honda City HAVEC Club 5] Community

O Handacltyclub Head OFfice 15 Local Business

O Handa-Cical Honda a Locel Business

O Handacityclub Hub 1 Fl Local Busingss

— . . e .
Showing 1to 18 of 15 entries

+ -+
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4.5. E-commerce Sites
BDB Social Media Browser is currently integrated with Amazon and Flipkart e-commerce sites to extract

data.

4.5.1. Steps to Configure an E-commerce Site

i)

ii)
i)

iv)

vi)

Navigate to the ‘Create Search Term’ page.

Enter any product name in the ‘Search Terms’ field (E.g. ‘iPhonebs’ as shown in the below-

given image).
Select ‘E-commerce’ as a source from the drop-down menu.

Click the ‘Next’ button  to proceed on the next page.

Create Search Term

Search Terms iphone5s v

Source Ecommerce -~

The ‘Add E-commerce Sites’ page opens.
Do the necessary configurations:

e Url: Enter an appropriate URL link for the selected search term from Amazon or Flipkart.

e Click the ‘Add’ option.

Add Ecommerce Sites

url http:/fwww.amazon.in/sfref=nb_sb_ss_c_0_4?url=search-alias%3Daps

o A table displays with the selected URL.

Searrh
ks Seurte url
Term

phares "Fpkan WL, Mighar L comys ear Mg =iphome SiBase ol Gad-showeon g racher ss L Liab pid=1_g_ialaness

g s amaganinftiefanb_ib_s_c_0_s'srispearchalsa%ibepstlicld

[0 | oheness smazna
Inywordisiphons+ Ssbuprafis sphon Iapa R IL2E9

Add
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vii)  Click the ‘Next’ icon 7 to proceed on the next page.
viii) The ‘Summary’ page opens.

Summary

Search Terms iphoness

List OF Ecommerce Urls

Type * url

smazon  httpi/fwww.amazon.in/s/refanb_sb_ss_c_0_47url=search-alias%3Dapséfield-keywords=iphone+3sésprefixaipho%2Capst:2C269

Flipkart http:/fwww.flipkart.com/search?qaiphone+3s2as=ontas-shows=ongotrackersstartaas-pos=1_q_iphoness

Showing 1 to 2 of 2 entries

= L

L
ix)  Click the ‘Checkmark’ option to confirm the selected URL.

X) A message will pop-up to assure that the search term has been inserted successfully.

@ search term inserted successfully
xi)  The ‘Data Preview’ page opens to the users with the created e-commerce search term.

Data Preview For Search Term- Iphone5s

Name - Category Preview Data
Iphoness Twitter Query =
Showing pageiof 1
Delete Schedule Job

o Options assigned to the Data Preview Page

i.  Click the ‘Preview Data’ & button to open sample data for the created search term.
ii.  Click the ‘Delete’ button to delete the search term.
iii.  Click the ‘Schedule Job’ button to schedule the search term.

xii)  The inserted search term gets added to the ‘Social Media Search Terms’ list.
Social Media Search Terms :

Hondacily
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4.5.2. Steps to Delete an E-commerce URL
i) Select an E-commerce URL from the list by a check mark in the given checkbox (as

shown below).
ii) Click the ‘Delete’ option.

Searcth
0- Sowoe i
- Torm

BLEpC e A TeE2 N d i vefanb_th_ii_0_8_ & Tuleissic el shaps e Riclo

E Izharaln ETIRES
oy il B P R+ 5.5 B Mlm b e FE B L R C2 B

E izhcrain i part s Cawe Hipbatcomyeearch’cwpios s+ Jekateon b haweonbobracharat st ba -poaw! _3_igharala
BN s BB el =rb_th 30 _8_&Turtedinichealis e bha pa el

igharals smacan
Ly aalind b bt Bt r B3 R EBre Mo alibai ' I Bt S 20 208

iii) Selected E-commerce URL gets removed from the list.

4.6. Automobile Sites
Multiple automobile sites are integrated under this section to extract web data for the desired search

term.

Below mentioned Automobile Sites are integrated under this section:
1. Edmund

Market Watch

Money Control

Team-Bhp

AW

i) Select ‘Automobile’ from the ‘Source’ drop-down menu.
ii) The ‘Select Automobile Sites’ page opens.
iii)  Click the ‘Category’ field to open a drop-down menu.

Select Automobile Sites

Category Select All Sites -

|:| Select All Automobile Sites

I:' Edmunds

I:l Market Watch
I:' Money Control

I:l Team Bhp

iv) Use a check mark in the box to select an automobile site from the drop-down menu.
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Market Watch o

D Select Automobile Sites
D Edmunds
D Money Control

D Team Bhp

V) Provide the required details for the selected automobile site(s) (as described below):
E.g., The created search term is Hondacity in the below mentioned image. If ‘Market Watch’
automobile site is selected for this search term then, the user gets directed to select
‘Manufacturer’ using another drop-down list:

Select Market Watch

IManufacturer Honda Motor Company -

O Ford Motor
O General Motors

O Toyota Motor
. . =
vi) Click the ‘Next’ button to proceed on the next page.
Note:
a. The user can select multiple automobile sites for a single search term. Choose ‘Select All

Automobile Sites’ option from the ‘Category’ drop-down menu to select all the available sites.

b. Option to Schedule a job: This step appears in continuation to complete the procedure for
creating a search term.

This option can be availed after the last source in the sequence of creating a search term is

configured.
v
i) Click the ‘Checkmark’ button.
ii) A new window appears to confirm whether the user wants to schedule a search
term.
iii) Click the ‘Yes’ option if wish to schedule the search term

Copyright © 2018 BDB www.bdb.ai Page | 16



Schedule Search Term X

Do you want te schedule Search Term

ND

iv) The search term gets scheduled successfully.

4.7. Summary
This section performs two tasks for a search term:

1. Provides Detailed Summary
i) It displays all the selected sources for a potential search term (As shown in the below-given image).

e
ii) Click on the ‘Next’ button from the last source configuration page to open ‘Summary’ page.

Summary

Search Terms  Hondacity
TwitterSearch  Hondacity

Market Watch ~ Honda Motor Company

Lisk OF Social Media Pages

Page Name A Type Likes

hondacity Twitter 16

Hondacity Facebook 484

Showing 1 to 2 of 2 entries

List OF Makers and Model

Maker 4 Model Year Type
Honda City TeamBhp .
Showing 1 to 1 of 1 entries
- v

2. Confirms All the Selections and Creates a Search Term

L
i) Click on the ‘Tick mark’ button from the ‘Summary’ page to confirm the selections.

ii) A message will pop-up to assure that the selected search term has been successfully inserted in
the search terms list.

6 Search term inserted successFully |

iili) A new page opens to display ‘Data Preview’ for the newly created search term (as shown below).
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Data Preview For Search Term- Hondacity

Name - Category Preview Data

Hondacity Twitter Query @

hendacity Twitter Pages &=

Hendacity Facebook Pages =

Showing pagetof 1

Delete Schedule Job

o Click the ‘Preview Data’ button = to view detailed preview of data for each category.

e Click the ‘Schedule Job’ button to schedule a job for the created search term.

e Click the ‘Delete’ button to delete the search term.

Note: ‘Summary’ section generally appears after ‘E-commerce Sites,’ or ‘Automobile Sites’ in the
process to create a search term, but if the user restricts his choice to the earlier source options
then it may appear soon after the selected source is configured.

4.8. Social Media Search Terms List
This section lists all the existing social media search terms.

Steps to open ‘Social Media Search Terms List’:

i) Click the ‘Search Terms’ option.
ii) The users get redirected to the ‘Social Media Search Terms’ list (on the right side of the screen).
iii)  The newly created search term get listed as the first term in the list (as shown below).

Social Media Search Terms :-

Views 2 out of 2 Q)
Hondacity G = i
Iodi G - i
Options Provided in the Social Media Search Term List:
Icons | Name Description
G Edit To modify the selected sources for a search term.
= Data Data snapshot can be availed only after scheduling a search
Snapshot | term. Otherwise, no data is available.
il Delete To delete a search term.

5.Scheduler

5.1. Creating a Job
This section covers steps to create a job and apply it to an existing search term.
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|
) :‘.
i) Navigate to the SMB homepage
ii) Click on the ‘Add’ * button provided beside ‘Scheduler.’
iii) The ‘Create Job Schedule’ page opens on the right side of the screen.
iv) Fill in the required fields:
° Enter a ‘Job Name’ in the given field
e  Select a search term from the ‘Search Terms’ drop-down menu
Create Job Schedule
Job Mame Cars v
Search Terms Hondacity i
V) A Job gets created and applied to the selected search term.
5.2. Scheduling a Job
This section explains scheduling part of a job.
i) Create a job for the selected search term.
ii) Enable ‘Logging’ for the created job using a tick mark.
iii) Select ‘Run Now’ to schedule logging immediately.
iv) Click on the ‘Apply’ button.
Create Job Schedule
Job Name cars v
Search Terms Hondacity "
Logging Enable @ Info O Error
Run Now
Cancel Apply
OR
i) Create a job for the selected search term.
i) Enable ‘Logging’ for the created job using a tick mark.
iii) Fill in the required ‘Configure Job’ fields to schedule a job.
e Start Job Date: Select a date to start the scheduled Job (It displays the current date by
default)

e End Job Date: Select a date to end the scheduled Job (It displays the current date by default)
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Create Job Schedule

Job Name cars )
Search Terms Hondacity *
Logging Enable @ Info O Error
Run Mow D

Configure Job

Start Job Date 2016-01-25 Hour 11 - minute 38 - v
End Job Date 2017-01-31 Hour 12 - minute 38 -
Hourly Daily Weekly Monthly Yearly

O every1 Hour(s)

@® At 12+ 00 -

Cancel Apply

e  Other Configuration Options to Schedule a Job: These options are provided to configure a
range of time for a scheduled job. The user can select only one option at a time from the given
menu.

1. Hourly: User can schedule the job on an hourly basis by using this option.

Hourly Daily weekly tMonthly Yearly

@ Every 1 Hour(s)

QAt 12 = 00 =

2. Daily: User can schedule the job on a daily basis by using this option.
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Hourly Daily weekly ronthly Yearly

@ Every 1 Day

Q Every Week Day

Start Ti
artTime . _ 0 -

3. Weekly: User can schedule the job on a weekly basis by using this option.

Hourly Daily Weekly Monthly Yearly

Monday D Tuesday D wednesday D Thursday

D Friday D Saturday D sunday

Start Time 12 - 00 =

4. Monthly: User can schedule the job on a Monthly basis by using this option.

Hourly Daily weekly ronthly Yearly
@ Day’l of every 1 month
Q The First + Monday ~ of every monkh(s)
Start Time

12 = 00 -

5. Yearly: User can schedule the job on a yearly basis by using this option.
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Hourly Daily Weekly Monthly Yearly

Q Every January =«

@ The First = Monday = of January =«

Start Time 12 - 00 -

iv) Click ‘Apply’.
V) A new message will pop-up to assure that the job has been successfully added (to the ‘Scheduled
Jobs’ list).

& Job Added Successfully

vi) A new page with the ‘Scheduler Status’ and a list of all the scheduled jobs opens (by default).

Scheduler Status :- Running

Scheduled Jobs :-

Views 1 outof 1Q

Options provided on this page:

Options Name Description
Foon Start/ Stop | To start or stop the scheduler. The
Button (for | displayed term on this button indicates
Scheduler) the current ‘Scheduler Status.’
This button is | E.g. ‘Start’ indicates that the scheduler

provided at the | is running currently. Click on ‘Start/Stop’
top of the page. | button stops the scheduler.
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Stop Start/ Stop

Button (for

Scheduled Jobs)

This button is

provided beside
a scheduled job.

To start or stop the scheduled job. The
displayed term on this button will
indicate the current status of the
‘Scheduled Job.’” E.g. ‘Start’ indicates
that the scheduled job is running
currently. Click on ‘Start/Stop’ button
stops the process.

G Edit To edit the scheduled job
=] Log It displays the log details.
i Delete To delete a scheduled job

5.3. Editing a Scheduled Job
i) Select a job from the ‘Scheduled Jobs’ list.

if) Click on the ‘Edit’ option

= provided beside the job.

iii) The ‘Edit Job Scheduler’ page opens
iv) Users can edit all the fields other than the ‘Job Name.’

V) Click ‘Apply’.

Edit Job Scheduler
Job Name cars

Search Terms AllSelected

Logaing Enable

Run Now D

Configure Job
Start Job Date 2016-01-22
2016-01-22

End Job Date

Hourly

O Every 1 Hour(s)

@ At

@ Info

Hour

Hour

O Error

15 - minute 22 -

16 - minute 22 -

12 ~ 00 =~

Cancel

Apply

vi) The selected job gets edited.

5.4. Using Log Option

i) Select a job from the ‘Scheduled Jobs’ list.

i) Click on the ‘Logs’ option

N provided beside the job.
iii) Logs details display for the selected job on a new screen.
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iv) Click ‘Apply’.
V) Users get redirected to a table containing detailed information about all the available log entries.

(.I
vi)  Click the ‘Refresh’ button | =

to refresh the entries.

Logs for Job - cars

Q

g INFO=- loggedDate  From:22-01-2016 T2:22-01-2016 Apply | Cancel
Levels
Search:
Search Log
Name Source Date ,  Messages
Term Level
a
Fri Jan
Twitter cars job is stopped at Fri Jan 22 15:22:45 1ST 2016 for stop Fetching data For Hondacity
Hondacity Hondacity INFO 222016
Query from tq that is saved under Hondacity searchterm
15:22:45
Honda Fri Jan
. cars job is stopped at Fri Jan 22 15:22:45 15T 2016 For stop Fetching data For Honda Motor
Heondacity Motor marketwatch INFO 222016
Company from marketwatch that is saved under Hondacity searchterm
Company 15:22:45
Fri Jan
cars job is stopped at Fri Jan 22 15:22:45 IST 2016 for stop Fetching data For City:Honda
Hondacity = City:Honda ~ teambhp INFO 222016
from teambhp that is saved under Hondacity searchterm
15:22:45
FriJan
cars job is stopped at Fri Jan 22 15:22:45 15T 2016 for stop Fetching data For hondacity -
Hondacit hondacit Twitker Page INFO 222016

Showing 1 to 77 of 77 entries

5.5. Deleting a Scheduled Job

i) Select a job from the ‘Scheduled Jobs’ list.

ii) Click on the ‘Delete’ button

=

m

iii) A pop-up window will appear to confirm the deletion.
iv) Click the ‘Ok’ option.

Delete Scheduler

Are You Sure You Want To delete

V) A pop-up message appears to assure the deletion.

& Deleted Successfully

vi) The selected job is removed from the ‘Scheduled Jobs’ list.
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6. Dashboard

Predefined dashboards are available inside ‘Analytics Dashboards’ list. These dashboards display search term

specific basic analysis performed on the extracted data.

6.1. Accessing the Analytic Dashboards Screen
i) Navigate to the SMB home page.

ii)  Click the ‘Dashboard’ button
iii) Redirects the user to a list of all the available Analytic Dashboards.

Social Media Browser Analytics Dashboards :-
Search Terms + Views € out of 6 Q

Scheduler +
SMB_v1 il

=]

Dashboard
SMB_Latest_v.1 i

=]

Real Time Tweets Analytics +
SMB_Latest_v.1.3_AWS il

=]

SMB_v.1_AWS_nidhi il

f
=]

SMB_v2_AWS_nidhi i

=l

SMB_WebScraper_AWS_nidhi Description : Published from dashboard designer ]

=]

Note: All the dashboards are published here by using ‘BDB Dashboard Designer’ module.

6.2. Searching for a Dashboard

i) Navigate to the ‘Analytics Dashboards’ page.
i) Enter the desired dashboard name in the ‘Search Analytics Dashboards’ field.
iii)  The desired dashboard appears in the dashboard list given below.

Analytics Dashboards :-

SMB_v2| Views 1 out of 6 Q

SMB_v2_AWS_nidhi Description : Published from dashboard designer ] ]

6.3. Viewing a Dashboard
i) Navigate the ‘Analytics Dashboards’ page.

ii) Click the ‘Dashboard’ i button.

iii)  The selected dashboard opens.
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Business Visualization @

Logged in as Naveen @Help fHome 2 My account ®Logout
Social Media Browser - -
T B Sentiments/Emotions-tq Tuiter Comparison Infiug

Sentiment Analysis( Excluding Neutral emotions) %2 Location wise Emotion Count
Scheduler + o
Dashboard
® — ® Q
Real Time Tweets Analytics +

Subdued

‘Search Term: Davidheadiey Source: g Year: 2016

F

iv)  Click the ‘Full Screen’ button =* ..
V) The dashboard opens in the full-screen view.

ocial Media Analytics

Sentiments/Emotions- tq Twitter Comparison

‘Sentiment Analysis( Excluding Neutral emotions) =2

® s ®
°
— .- :
Unhappy ° Serene
@ Depressed Relsxed @
o

T B R R U T

Count

Location wise Emotion Count Searchterm
Davidheadley
001 Source
ke
240 Timeline
180
w @
wg o @O
@ 0 o o
L 2292993y

180

Count

w @
: ~8Q9
° ?
Pleasant L
India New Delhi
Mumbai  Hind}
Total S¢
Relaxed @
Positive - 1125
= ==

Influencer Info v

India  NewDelhi Mumbai,in. Delhi  Bangalore
Mumbai  Hindustan Mumbai, M. Bengaluru Karnataka, .

Location

Total Sentiment Count -2575

L

Positive - 1125 Neutral -6 Negative - 777

vi) Click the ‘Close’ u’_‘ button to close the dashboard screen.

6.4. Deleting a Dashboard

i) Navigate to the ‘Analytics Dashboards’ page.

i) Click the ‘Delete’ button

iii) A pop-up window will appear to confirm the deletion.
iv)  Click the ‘Ok’ option.

Delete Analytical Dashboard

Are you sure you want to delete

Cancel

V) The selected analytical dashboard gets removed from the list.
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6.5. Various Dashboards
This section explains available predefined dashboards.

1. SMB Dashboard Version - 1
This dashboard displays search term specific data extracted from Twitter Pages and tweets. It displays
extracted data from the ‘Automobile Sites.” Steps to understand the dashboard workflow are as
mentioned below:

i) Click on the ‘Search’ key (‘Search’ key can be accessed only from the full-screen view of the
dashboard)
ii) A drop-down menu opens.
iii)  Select the desired search term from the drop-down menu.
iv)  Select timeline filter for the desired search term using the ‘Timeline’ drop-down menu (if desired).
V) The ‘Analytics’ page opens (by default).
vi)  ‘Analytics’ page displays basic analysis for a search term in the below mentioned ways:
a. Year wise Influencer: This section displays year (on the Y-axis) and count of the total
influencer (on the X-axis) through a bar chart.
b. Top 5 #Tags: This section displays top 5 #tags used for a search term with the mention of the
count.
C. Overall Sentiments- Location wise: This section displays location wise overall sentiments
analyzed from the extracted tweets through a bubble chart.
d. Page Followers: This section displays selected twitter pages with a count of likes and
percentage using a pie chart.

Social Media Browser Cc
SEET W G Varutisuzuki v
Time Line: Bhigl x
Year wise Influencer = Top 5 #Tags =
200
160
120
2016 80
40
[
y #contest #TheBigLeap
a a 0 o e #MereDadKiMaruti #lamExtraordinary
Overall Sentiments - Location Wise =2

25
20

vii)  Click the ‘Sentiment Map’ tab.
a. The current tab positions 20 emotional states, with ‘pleasure’ plotted along the horizontal

axis and ‘activation’ along the vertical axis.

All the individual reviews (tweets) are displayed in the form of circles.

Each circle reveals some information about the review sentiment through the below

mentioned parameters:

e  Colour: Overall valence or pleasure of the review is presented through a color. All the
pleasant reviews are colored in green, and unpleasant in red.

e Brightness: Overall arousal of the review is displayed through the brightness of the
circle. Active reviews are brighter, and subdued reviews are darker when compared.
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e Size and Transparency: These two measures assure assessment of the individual review
sentiment. More confident sentiment estimations are presented through the bigger size
and less transparency of the circles.

Social Media Browser Search Key : Marutisuzuki

Unhappy Serene

viii) Click the ‘Break Down’ tab.

a. The Breakdown chart displays a total number of reviews through different categories of a pie
chart.

b. Pleasant reviews are displayed in green color and unpleasant reviews in red.

c. Al the reviews are split into four parts as per the revealed sentiments. Each part is indicated
through a different shade of color:
e Relaxed reviews in dark green color
e Happy reviews in a lighter shade of green color
e Unhappy reviews in dark red color
e Upset reviews in a lighter shade of red color

d. Hovering the mouse over a category reveals the total number of reviews that lie in it.

Social Media Browser Search Key : Marutisuzuki

Overall Sentiments

ix)  Click the ‘Heat Map’ tab.
a. The Heatmap chart displays emotional scatter-plot subdivided into an 8 x8 grid of bins
representing a one-unit step in pleasure and arousal.
b. The chart displays a number of reviews within various sentiment regions.
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c. Each bin is calculated and displayed using a specific color based on the number of reviews that
fall under it:
e  Red colored bins contain more review than average
e  Blue colored bins contain less review than average
e  White colored bins contain no reviews.
d. Hovering the mouse over a Heatmap bin reveals the number of reviews that lie in the bin.

Social Media Browser Search Key - Marutisuzuki O\ c

Active

8

- !
[
5
Unpleasant Pleasant
1 5 6 7 [}
4 -
3
2.0 2
one 0
1
Subdued

X) Click the ‘Tweets’ tab.
a. It displays all the available tweets regarding the selected search term.
b. The displayed list also mentions sentiment and source name.

Social Media Browser Search Key : Marutisuzuki O\ C

Select Column v Like v Filter
message sentiment: source_name
RT @simplesat: i shared around 16 moments. You can also " ) )

. . . . positive ritzbymaruti
participate to win exciting prizes.
Tell us the number of moments that you have shared as of » . )
positive ritzbymaruti
now?
Good morning everyone! positive ritzbymaruti
A big announcement coming up on #Facebook . Stay tuned! positive ritzbymaruti
So how many driving moments have you shared? positive ritzbymaruti
@laghus It just might be a little bigger. Actually much . )
. neutral ritzbymaruti
bigger!
Goed moring everyone! Can anybody smell a big .
! positive ritzbymaruti
announcement coming your way?
@pix001 You seem to be sharing a #Ritz review. Da join us . ) )
o negative ritzbymaruti
to get latest updates on #Maruti #Ritz .
Some new winners have been announced on Facebook te " ) )
) . o positive ritzbymaruti
see click here http://bit.ly/a82vs1 #india #car #auto
@CarfaxHistory Thanks for the Follow. Do join us on our
official #Facebook fanpage click here http://bit.ly/a82Vs1  negative ritzbymaruti
#india #car #auto
10 v| M 4 page| 1 |of20 b M

c. Filter: Search term specific tweets can be filtered using page grid component on the column
fields based on the selected conditions.
E.g., The below given image shows a list of all the positive messages because the filter
conditions are selected accordingly.
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Social Media Browser Search Key - Marutisuzuki

sentiment v || Like v ||positive Rk ]
message sentiment. source_name
RT @simplesat: i shared around 16 moments. You can also - . .
- e positive ritzbymaruti
participate to win exciting prizes.
Tell us the number of moments that you have shared as of - . X
positive ritzbymaruti
now?
Good morning everyone! positive ritzbymaruti
A big announcement coming up on #Facebook . Stay tuned!  positive ritzbymaruti
S how many driving moments have you shared? positive ritzbymaruti
Good morning everyone! Can anybody smell 2 big - . X
4 positive ritzbymaruti
announcement coming your way?
Some new winners have been announced on Facebook ko - . X
) . o positive ritzbymaruti
see click here httpy/bit.ly/a82Vs1 #india #car #auto
@sckamalia Thanks for the Follow. BTW do you know their
is & contest going on in which you can win Nikon Digicams  positive ritzbymaruti
and a Sony Handycam.
@_anshusharma_ Thanks for the follow. Do join us on
#Facebook For regular updates click here positive ritzbymaruti
https//bit.ly/aB2Vs1 #india #ear #auto
Thank you all For keeping up the spirits of the competition e
10 *| M 4 pagel 1 of12 P M

Select ‘Reset’ to undo the filter application (it sets the default value).

xi)  Click the ‘Sales’ tab.
xii)  Based on the selected search term a ‘Company Name’ appears
xiii) Based on the automobile source selection the user gets data for the ‘Sales’ tab:

a.

b.

Note:

a.

Current Year vs. Prior Year: This section displays ‘Manufacture Cost’ and ‘Net Sales’ data for
2 years in sequence using a column chart.

Current Quarter vs. Prior Quarter: This section displays quarter wise manufacture cost and
net sales using a bar chart.

Net Sale/ Year wise Manufacture Cost: It displays either of the selected choices through a pie
chart.

Sum of Net Profit Percentage: This section displays the sum of the net profit percentage for
the selected search term using a pie chart.

The user can hover the mouse over these displayed charts (column, bar or pie) to get the
details.

Social Media Browser Search Key : Marutisuzuki

Company Name: Maruti Suzuki

Current year vs Prior year Current Quarter vs Prior Quarter =
30000 f
24000
12000 e
6000 o l—
0 -
2012 2015 0 3000 6000 9000 12000 15000
Net Sale | Manufacture Cost | (1 FUOH v Quarter o1 v
‘Year wise Manufacture Cost = Sum of Net Profit Percentage =

The user can click on the ‘Information’ button o from ‘Sentiment Map,’ ‘Break Down,’ or
‘Heat Map’ tabs to get basic information about these charts.
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b. Click on the ‘Refresh’ button to display default values for the data.
c. Based on the ‘Time Line’ selection user can get a display of the filtered data. (from parent
label to child label: Year->Quarter->Month-> Week).

Search Key: galifs=i

Time Line:

2. SMB Dashboard Version - 2
This version of the dashboard displays search-term specific data extracted from Facebook Pages, Twitter
Pages, and Tweets. Follow the below given steps to understand the dashboard workflow:

i) Click the ‘Filter’ button ? (This filter icon can be accessed only from the full-screen view of
the dashboard).

ii) A new window opens.

iii)  Select all the required filter values (such as search term, source, timeline) using the various drop-
down menus.

Searchterm
Modi v
Source X
fb,tp,tg v
Timeline
20
> 2013

._<

> 2014
4 2015
4 1
4 1
4 4
20
21

Note: Timeline displays hierarchical pattern displaying parent label from Year to child label
day.

iv)  The ‘Sentiments/ Emotions’ screen opens by default (being the first screen for the dashboard).
a. The current screen displays a suffix ‘-fb,” ‘-tp,’ or ‘-tq’ based on the selected source
b. Extracted Sentiments/ Emotions are displayed in three ways:
e Sentiment Chart: It positions reviews within 20 emotions.
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vi)

@ Jumm
| Sm

@ =
e Location wise Emotion Count: This section reveals location wise count of emotions by
displaying reviews in different columns, colors, and sizes.

e Total Sentiment Count: This section presents total sentiment count displaying positive,
neutral, and negative counts.

i fotptq Twitter Compari
Sentiment Analysis( Excluding Neutral emotions)
[ s i
B lpputa o SRS
R ° o (] C (R P L T
gt o @  FPeasent i Mumbai  Mumbai, M i w delhi
Y . ) @® w &) India Aumbai M mba‘ A, Delhi new delhi
[ New Delhi,. Bangalk w Delhi Ahmedaba. Bengalurt
aaaaa
: .
L] Total Sentiment Count -1334
JJJJJJJ @ @ @
Negative - 283
e T e e P e e

Click the ‘Twitter’ tab.
The below-mentioned details get displayed for the extracted tweets:

a.
b.

The user can select a desired location from the ‘Location’ drop-down menu.

Based on the selection of search term and timeline filters this dashboard mentions Tweet
count and Retweet Percentage.

Yearly Location -Tweets: This section displays search term specific extracted tweets using a
column chart. The tab shows tweet count (along with y-axis) vs. year (along with x-axis). The
user can ‘Drill Down’ and ‘Drill Up’ as per the selected timeline hierarchy. This chart is
integrated into the ‘Location’ field.

Most Retweeted Tweets: This section displays top 5 retweeted twitter messages for the
selected search term.

Language-based Tweet Count: This section displays a language based tweet count for the
selected search term using a bar chart.

Top 5 Handlers: This section displays top 5 twitter accounts/ handlers referring to the
selected search term.

Top 5 Hashtags (#): This section displays the top 5 hashtags used on Twitter for the selected
search term.

Top 5 Page Follower: This section lists top 5 Twitter page followers based on the selected
search term.

\
L
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vii)
viii)

ix)

X)
xi)

Tweet Count

60

a5

30

15

o

Yearly location- tweets

2

1

0

LT

Twitter |

Comparison

Location : Itliz

Click for arill down

2016

vear

Top 5 Handler

% Top
60

30
15
o

@Ceneredivita @ndia_Policy

o Tweet Count: 1262

Most Retwaet count

When you se.
Modi govern
Suchis the .
Sta cercando.

Ans is very s

o 15

5%

#hodi #CongressMuktsha.
#HemaLandGrab #ETGES

abae

=

Language based tweet Count

Influencer Info
@ Retweet Percent: 0.12%

na
=2

Hindi [
Teatian [
English
0 200 00 600 800 1000
Top 5 Page Folowsrs SelectPage - | nerendramedi
e Fan Favourite  Following Status
10755 4514 2740 11552
Fan Favourite Following Status
482 5 2841 208
Fan Favourite Following Status
138 234 473 1903
Fan Favourte  Following  Status
135 18 765 304
Fan Favourte  Following  Status

A

31

186

695

of the ‘Sentiments/ Emotions’ and ‘Twitter’ pages.

bottom.

C.

Followers’. Otherwise, the data does not appear for those sections.
Click the ‘Comparison’ tab.

Select two related search terms to be compared using the drop-down menu(s).
OR
Select different values for a single search term (Values: sources and timeline).
The tab displays a comparison between two search terms or different search term values using the
sentiment charts.
‘Sentments/Emotions-b Twitter ‘ Comparison Influencer Info
. Davidheadley v tweets v 8 ~ \f/ Davicheacley v tweets v 9 ~
S © @ s @
Ugset ‘s e @ w‘ Hapey Upse : $ . Hapey
(s , o O 99
Unpleasant - R %. - Pleasant Unpleasant 24y & Fleasant
o e W I
a L 0. ¥ ? ° Contented Sad Contented
Unhappy b4 Serene Unhappy b Serene
e Depresses Y- o e Depresses Rexes 0
>

Note: Extracted data for each search term should be restricted to 2000 rows.

Click on the ‘Influencer Info’ tab
Displays the extracted social media data in the below-mentioned sections:

a.

using a bar chart.

b.

bar chart.

The selected search term, source(s), and timeline hierarchy are mentioned at the bottom

It is required to select all filters again for ‘Twitter’ screen. It is possible to change any
prior selected filter from this screen if needed. The selected filter value lists in the

It is required to select individual filters provided for ‘Location’ and ‘Top 5 Page

Facebook Page: It displays a matrix of the selected Facebook page(s) for the search term
Twitter Page: It displays a matrix of the selected Twitter Page(s) for the search term using a

Influencer Count: This section displays a yearly count of influencers through a bar chart.
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d. Top 5 Influencer Details: The current section displays details about the top 5 influencers
using a bar chart. Click on any bar to open the related influencer’s twitter page.

‘Sentiments/Emotions- b.tp g Twitter Comparisen Influencer Info

° Searchierm

Facebook Page 5@ W e

Influencer Count

Narendra Modi

0 15 30 a5 60
Count.

0.00M 10.00M 20.00M 30.00M 40.00M

Twitter Page

Top 5 Influencer Details

(Click fo see detalls of Influencer)

0.00M 0.08M 0.16M
004 o.12m a.20M

3. Web Scraper
This dashboard displays data extracted from Amazon or Flipkart for the selected search term. The user is

required to select ‘E-commerce’ source option while creating a search term and it should be scheduled
using the scheduler.

Follow the below-mentioned steps to understand workflow for the Web scraper dashboard:

i) Click the ‘Search’ button (‘Search’ option can be accessed only from the full-screen view of
the dashboard).

ii) A pop-up window appears.

iii)  Select all the required filter values (such as search term, source, timeline) using various drop-
down menus.

iv)  ‘Analytics’ screen opens by default (being the first screen of the dashboard).

V) ‘Analytics’ screen shows a basic analysis of the extracted search term specific reviews:
a. Overall Sentiments: This section displays positive, negative and neutral sentiments.
b. Overall Rating: This section displays overall rating breakups for the extracted reviews ranging

from 1 to 5 stars. Doughnut chart is used to display the data.

Web Scrapper C

SearchKey: VI M x
TimeLine: B v

Overall Sentiments

Neutral
52

Overall Rating

~ =N

68% 15% 5% 2% 1%

*hkk ke Tk Kk * & *
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vi)  Click the ‘Sentiment Map’ tab.

a. The Sentiment Map positions 20 emotional states, with ‘pleasure’ plotted along the
horizontal axis and ‘activation’ along the vertical axis.
All the individual reviews (tweets) get displayed in the form of circles.
c. Each circle reveals some information about the review sentiment through below mentioned
parameters:
e  Colour: Overall valence or pleasure of the review is presented through a color. All the
pleasant reviews are colored in green, and unpleasant in red.
e Brightness: Overall arousal of the review is displayed through the brightness of the
circle. Active reviews are brighter, and subdued reviews are darker when compared.
e Size and Transparency: These two measures assure assessment of individual review
sentiment. More confident sentiment estimations are presented through the bigger size
and less transparency of the circles.

Web Scrapper (&
Searchkey- IFh v

AR 2014 v x
. ®

3 o Qa ‘ % o®@
w0 9 90005, &5 °B 500 <
. % ao%° ;

¢

vii)  Click the ‘Break Down’ tab.
a. The Breakdown chart displays a total number of reviews through different categories of a pie
chart.
Pleasant reviews are displayed in green color and unpleasant reviews in red.
c. All the reviews are split into four parts as per the revealed sentiments. Each part is indicated
through a different shade of color:
o Relaxed reviews in dark green color
e  Happy reviews in a lighter shade of green color
Unhappy reviews in dark red color
e  Upset reviews in a lighter shade of red color
d. Hovering the mouse over a category reveals the total number of reviews that lie in it.
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viii)

X)

Web Scrapper Search Key is” Apple

jo)
Q

Overall Sentiments

Click the ‘Heat Map’ tab.

a. The Heatmap chart displays emotional scatter-plot subdivided into an 8 x8 grid of bins
representing a one-unit step in pleasure and arousal.

b. It visualizes the number of reviews within various sentiment regions.

c. Each bin is calculated and displayed using a specific color based on the number of reviews
that fall under it:

° Red colored bins contain more review than average
o Blue colored bins contain less review than average
o White colored bins contain no reviews.

d. Hovering the mouse over a Heatmap bin reveals the number of reviews that lie in the bin.

Web Scrapper Search Key is: Apple

Unpleasant Pleasant
1 2 3 4 5 6 7 8

I ©

5.0
two | 0

Subdued

Click the ‘Reviews’ tab.

This screen displays all the extracted reviews as a list containing the following details:
a. Source: Selected e-commerce site (Amazon/ Flipkart)

b. Source_name: Selected search term

C. Message: the text messages

d. Sentiment: Extracted sentiments out of the messages (positive/ negative/ neutral)
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Web Scrapper

amazon
amazon

amazon
amazon

amazon

amazon

amazon

amazon

amazon

amazon

amazon

Apple

Apple

Apple
Apple

Search Key is: Apple

fast delivery and worth to buy.

excellent phone

Faulty products

Device is good and OS is pretty much stable
The only problem is application updates on
a monthly basis. So | update approx, 15 odd
apps with avg size of 100MB. And its a pain.
its dead.

Nice

Very good packing, all the accessories are
genuine and checked the warranty on Apple
site, it's available and begins from the day |
started using the phone. Recommendedl!
Got a defective piece .. And for 3rd time from
amazon | received a defective piece.

i have purchased one plus x on 21st Dec i
want to exchange one plus and wantto buy
iphone 58

Battery life is very poor.

Awesome

positive
positive

negative

positive

negative

positive

positive

positive

neutral

negative

positive

Note:

a. Users can click on the ‘Information’ icon ° from ‘Sentiment Map’, ‘Break Down’, or

‘Heat Map’ tabs to get basic information about these charts.

b. Click on the ‘Refresh’ button to display the default values for the data.

7.Real-Time Analytics for Tweets

This section concentrates on the current Twitter trends and explains the steps to apply quick analysis on the

selected Twitter streaming terms.

7.1. Creating a Twitter Streaming Term
i) Navigate to the SMB home page.

+
if) Click the button provided beside ‘Real Time Tweets Analytics’ on the left side of the screen.
iii)  Redirects to the ‘Create Twitter Streaming Term’ page.

iv)  Enter a ‘Twitter Search Term’ (It must be a term displaying the current trend on twitter).

V) Enter ‘# Tags’ for the selected twitter search term.

a. Click the ‘Add’ button

+

b. Click the ‘Remove’ button
vi)  Click the ‘Apply’ button to complete the required configurations.

to add new #Tags fields.

to remove the inserted #Tags fields.
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Create Twitter Streaming Term

Twitter Search Term SuperPhonelels v
#Tags #SuperPhonelels v +
#Tags SuperPhonelels v -

Cancel

Apply

vii) A pop-up message appears to assure that the created twitter streaming term has been added to the

‘Twitter Search Terms’ list.
viii) A new page opens (by default).
ix)  Displays the below-mentioned information:

a. Twitter Streaming Status: A ‘Start/ Stop’ button is used to indicate this status.

b. A List of all the Created Twitter Search Terms: It displays the created Twitter Streaming terms
with various options such as, start/ stop, edit, dashboard/ view, delete.

Twitter Streaming Status :- Running m

Twitter Search Terms :-

BuenViernes Stop
SuperPhonele1s Stop
VitaraBreeza Stop

primenow Stop

7.2. Editing a Twitter Search Term
i) Select a ‘Twitter Search Term’ from the given list.

i) Click the ‘Start/ Stop’ button provided beside a Twitter search term to stop it.
(It is required to turn off the search before editing a Twitter search term.)

iii)  Click the ‘Edit’ button =

iv)  Users The ‘Edit Twitter Streaming Term’ page opens.
V) Edit the #Tag fields (If desired).
vi)  Click ‘Apply’.

Edit Twitter Streaming Term
Twitter Search Term SuperPhonelels

# Tags #SuperPhonelels v +

# Tags SuperPhonelels v -

Cancel

vii) A pop-up message appears to assure that the Twitter search term has been edited.

provided beside the Twitter search term.

Views 2 out of 4Q

Apply
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& search term edited SuccessFfully

7.3. Accessing Dashboards for a Twitter Search Term
i) Select a ‘Twitter Streaming Term’ from the given list.
" . i . . .
ii) Click the ‘Dashboard’ option provided beside a Twitter search term.
iii) Users get directed to a new screen.
iv) Various charts are available on this screen to get a visual display of the searched data.
V) Select a chart to get a graphical display for the selected twitter term (Sentiment Chart opens by
default).
o %
Sentiment HeatMap Breakdown Timeseries Review ROyalRUmble
Nervous - Excited
stres® e e 8 ®o g
e © ®
Upset @ “®00.§Q
e, @ ? ) &
Unpleasant : % Pleasant
e°® b
..
Sad Contented
Unhappy oe ° Serene
Depressed Relaxed
@ Bored Calm @
Subdued
vi) Hover the mouse on a bubble from the chart to view the actual tweet and name of the author.
o %
Sentiment HeatMap Breakdown Timeseries Review RoyalRumble
Reviews (6790)
Nervous Excited
Stressiu James_TheMan X ® 8 ® o &
e © " | Remember those days when u gave yourself everything u L
st © @0 g ." wanted? #RoyalRumble
e @ ©
Unpleasant " ! ® Pleasant
e°® ’:'Q °
® °
Sad Contented
Unhappy »e @ Serene
Depressed Relaxed
@ Bored Calm @
Subdued
) : R~
vii) Click the ‘Refresh’ button “ ' to refresh the search.
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7.4. Deleting a Twitter Search Term
i) Turn off the search for a Twitter Search Term that you wish to delete (Use Start/ Stop button)
ii) Click the ‘Delete’ ™ option provided beside the twitter search term.
iii) A pop-up window will appear to confirm the deletion.

iv) Click the ‘Ok’ option.

Delete Search Term X

Are You Sure You Want To delete

V) A message will pop-up to assure the deletion.

6 Deleted SuccessFully

vi) The selected Twitter search term gets removed from the Twitter search terms list.

8. Signing Out

To log out from the Social Media plugin, users need to sign out from the BDB Platform. The following steps
describe how to log out from the BDB Platform.

i)  Click the ‘User’ icon e on the Platform home page
ii) A menu appears with the logged in user details
iii) Click the ‘Sign Out’ option

2 B 008

= admin
admin@bdbizviz.com
My Account Sign Out

iv) Users can successfully log out from the BDB Platform

Note: Clicking on ‘Sign Out’ will redirect the user back to the ‘Login’ page of the BDB platform.
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